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TD BANK PARTNERS WITH SPECIAL OLYMPICS NEW JERSEY

FOR ‘BE A FAN' CAMPAIGN
In-Store and Online Fundraising Program Wraps Up on July 15

LAWRENCEVILLE - As part of a national
partnership, TD Bank is asking their customers
and the community to help them raise funds for
Special Olympics through a variety of unique and
fun ways.

Here are just a few ways you can team up with
TD Bank to support New Jersey’s Special
Olympics athletes:

o Isall that loose change slowing you down?
Take it to TD Bank, drop it in the Penny Arcade, bring your receipt to the counter, and
donate all or a portion of the total to Special Olympics New Jersey. You don’t even need
to be a TD Bank customer!

« Visit www.tdbank.com/beafan to make an on-line donation.

o Make an in-store donation right at the counter next time you're in.

e Have a commercial account with TD Bank? Talk to your account representative about
how you can help.

All funds raised in New Jersey will be used to support Special Olympics New Jersey programs
for more than 18,000 children and adults with intellectual disabilities.

For more information on Special Olympics New Jersey and the TD Bank Be a Fan campaign,
visit www.sonj.org, or call (609) 896-8000.
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Photo information: Special Olympics New Jersey athlete Carl Bauer of Skillman prepares to dump his
bank into the Penny Arcade of his local TD Bank. Bauer donated his total, more than $30, to Special
Olympics.

ABOUT SONJ: Special Olympics New Jersey provides year-round sports training and athletic
competition in a variety of Olympic-type sports for children and adults with intellectual
disabilities, giving them continuing opportunities to develop physical fitness, demonstrate
courage, experience joy and participate in a sharing of gifts, skills and friendship with their
families, other Special Olympics athletes and the community.



